market ™

EPITENI SZERETUNK

SUSTAINABILITY

REPORT



SUSTAINABILITY REPORT 2023 > ABOUT THE MARKET GROUP |

Table of contents

About the Market Group

We love to build

Key awards received in 2023

CEO’s welcome address

About the report

Material topics

Sustainability Strategy - Now or never

Focus on the UN Sustainable Development Goals

Climate and environmental protection

Atmospheric emissions

Energy management

Sustainable use of materials

Responsible water management

Protecting biodiversity

Waste management

003
004
OoNn

012

015

017

021
038

042
044
054
058
064
069
076

Stakeholders

Social engagement

Stakeholder survey

Staff

Employee health and safety

Training and development

Diversity and equal opportunity

Clients

Suppliers

Future generations

Non-governmental organisations

Support, sponsorship

Strategic partnerships

Supporting local communities

Industry associations

081
082
083
088
097
101
104
110
116
119

120
121
123
128
130

Responsible corporate governance 132
Corporate governance structure 133
Management of economic, environmental and social impacts — 136
Business ethics 139
Anti-corruption action 140
Remuneration policy 141
Respect for human rights 142
Tax policy 143
Data protection 144

GRl inventory guide 145

Imprint 249



T SUSTAINABILITY REPORT > ABOUT THE MARKET GROUP | 003

About the
Market group

[GRI 2-1] [GRI 2-6] [GRI 2-4]
[GRI 201-1] [GRI 305-4




w SUSTAINABILITY REPORT > ABOUT THE MARKET GROUP | 004

We love to build 2024
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Market Epité Zrt. has become the leading building construction company in the construction
sector since its establishment in 1996. The Group, employing nearly 1500 people including
its subsidiaries, has become synonymous with professionalism, quality and reliability. As a

big company, engaged mainly in general and main contractor activities, it keeps abreast of
international trends constantly, with a focus on environmentally conscious and design & build
approaches, applying the latest innovations. The company implements nearly fifty projects
annually, most of which are office buildings, logistics, industrial and commercial facilities,
hotels, sports facilities and residential properties. Over the past 27 years, it has implemented

nearly 850 facilities and received more than seventy professional, business and employer p (Y L [TTITTT
awards, which is unique in the construction sector. —

Throughout its dynamic development, the company’s management has always attached great
importance to the maintenance of professional standards, strict compliance with occupational
safety rules, the appreciation of and respect for employees, the adaptation of innovation

and the assumption of conscious responsibility for our environment. A genuine commitment to
society, to our environment and to the improvement of people’s living conditions, constitute an
integral part of its corporate values.

Market Epité Zrt. carries out its construction in close cooperation with its subsidiaries. Thanks b A= o] sonwemedd(n o s
to its robust synergies with the subsidiary companies, performance safety is extremely high, ' ' N Wik aan oo

Market's performance is predictable, the work can be planned with high confidence, can be | = aaaaaa]
optimized and can be rendered more efficient. , '_
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LEAN TECH MERNOKIRODA KFT.

Lean Tech Mérndkiroda Kift. has the mission to create attractive, efficient, sustainable architectural and engineering
products, and to provide high quality and flexible services to clients in the field of architectural and engineering design

and expertise. The design office has a comprehensive understanding and use of the extensive benefits of BIM modelling.

OKM EPITOIPARI ES SZOLGALTATO KFT.

OKM Epit8ipari és Szolgdltaté Kft. The majority of the OKM's activities are focused on sewer works, soil
stabilisation, civil engineering works, construction of roads with solid pavement and earthworks for industrial,
commercial, logistics and warehousing facilities, schools, public buildings, residential parks and settlements.
The company has a significant fleet of its own machinery, which enables it to carry out major infrastructure
developments efficiently and on short notice. OKM Kft. joined the Market Group in 2012, and has been a solid
pillar of the parent company’s investments ever since.

MORATUS SZERKEZETEPITO KFT.

Moratus Szerkezetépité Kft. is a dominant player in the Hungarian structural engineering market. Founded in
2004, the company became part of the Market Group as its first subsidiary in 2008. The activity of Moratus

Kft. covers the entire spectrum of reinforced concrete construction, from the construction of large-scale industrial
facilities to ‘manufactory’ fair-faced concrete structures of the highest aesthetic quality. The company’s portfolio
has expanded in the past year to include prefabricated structures on residential and office building projects. The
company also works on an ongoing basis for clients independent of the Market Group, subject to its available
capacities. One of the strengths of the significant number of engineering teams is the design of efficient,
material-efficient supporting structures. In recent years, several professional feats have been accomplished, such
as the Duna Arena, the Telekom and T-Systems Headquarters, the Biodome, the Périsi Udvar Hotel Budapest,
the MOL Campus, the Dorottya Udvar and SK Innovation Ivdncsa projects.

VILATI SZERELO ZRT.

Vilati Szerel& Zrt. has the core business to execute building electrical installations. Vilati joined the Market
Group in 2011, and since then, as the special electrical subsidiary of Market Epité Zrt., it has been present on
the most significant investment projects throughout the country.

MARKET EPULETSZERVIZ KFT.

Market Epiiletszerviz Kft. was founded with the aim of providing a full range of comprehensive services
to our clients. That is because our work does not end with the technical handover of the buildings, but

it defects arise during the warranty and guarantee period, they are handled professionally and fairly.
In addition, the company performs special trade works for Market Zrt., such as facade installation
(Alucobond, trespaq, fibre cement, etc.), painting, railing assembly, etc.

MCM BETON KFT.

MCM Beton Kft. was founded in 2016, initially with the task of supplying concrete for the BudaPart project
from the construction site, thereby reducing environmental burdens and ensuring efficient raw material supply.
Today, it serves the Market Group with a total of five concrete plants.



PREBETON ZRT.

PREbeton Zrt. manufactures and assembles prefabricated reinforced concrete structures and machining
reinforcing steel. Services provided include design, production, transportation and assembly, used to offer high
standard execution of full-scale structural construction projects. The products hold conformity marks, licenses
and certificates according to the Hungarian laws. The company operates in accordance with the MSZ EN ISO
Q001 quality management system, thus ensuring consistently high quality. With its technological machinery and
wide range of products, it can fulfil orders flexibly and on short terms.

PROPERTY MARKET INGATLANFEJLESZTO KFT.

specializing in real estate development. The dynamically developing real estate development company has
grown to become the third largest developer in Hungary in terms of square metres under construction and
loans raised. The company aims to create high-quality real estate projects that are sustainable and create
added value. Their developments in premium locations are outstanding in terms of architecture, urban design,
complexity and volume, are in many respects pioneers in the market and their declared aim is to raise the
quality of the built environment and living space, thus creating a new category in real estate development.

MRKT PADLO KFT.

MRKT Padlé Kft. joined the Market Group in 2019, its predecessor, Valép Kft., has been engaged in subfloor
concrete making since 2006. As the Group’s industrial flooring business it produces flooring and topping
concrete for logistics and industrial halls, outdoor basalt and paving concrete, covering almost all the needs
of the Market Group's logistics and industrial projects. The screed business, which also covers all the Market
Group's needs, produces conventional and self-leveling screed floors, lightweight concrete for residential
buildings, office buildings, hotels and public institutions.
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An important milestone in Market’s development history was the
establishment of its own factory in Erdételek, Heves County, which allows
the manufacture of standardized concrete products and closely related raw
materials, thus ensuring a higher level of performance safety for the entire
group of companies. The factory was built with the help of the Corporate
Investment Support Programme. Products originating from here allow
construction works much more efficient, faster and more environmentally
friendly at the construction site. The launch of the plant and the 60% increase
in its capacity completed in 2022 opened a new chapter in the life of the

Market Group, further strengthening the company’s competitiveness and

efficiency in the field of building construction.
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Market Group member companies and their main
characteristics in 2023 as presented in the report

MEMBER COMPANY SCOPE OF ACTIVITIES TOTAL REVENUE (MN HUF) NUMBER OF EMPLOYEES (PERSONS)*
Market Epit8 Zrt. General construction, project management 340 310 573
OKM Epit8ipari és Szolgdltaté Kft. Civil engineering, road construction, earthworks 31 048 276
Moratus Kft. Construction of monolithic reinforced concrete structures 19 353 149
Vilati Szerel& Zrt. Execution of building electrical installations 18 734 101
PREbeton Zrt. Prefabrication of reinforced concrete elements, manufacture 13 958 141

of reinforcing steel

MCM Beton Kft. Concrete production 3760 22
Market Epiletszerviz Kft. Providing warranty and guarantee 2 360 Q6
MRKT Padlé Kft. Concrete subfloors, production of industrial floors 2 338 44
Lean Tech Mérndékiroda Kft. Architectural and engineering design, BIM modelling 2 133 32
Property Market Ingatlanfejleszté Kft. Real estate development 1 647 43
Market Group 435 641 1477

*Based on data as at 31 December 2023
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The Market Group in numbers

12 25 | V- Y4 435 641 million HUF 538 million HUF

member companies completed projects employees revenue community investment

(80% increase compared to 2019) (39% increase compared to 2019)

32 177 12 522 390 26 095 nillionHUF 28 737 million HUF

people visited construction sites net hours worked on construction paid out in dividends in staff salaries and benefits

in 2023 sites (124% increase compared to 2019)

16 885 96.2% >99%

saplings were planted waste recycling rate domestic supplier rate

on 2.11 hectares
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ENVIRONMENTAL PILLAR UNIT 2018 2019* 2020* 2021°* 2022* 2023
Scope 1-2 emissions (CO2e )** tfonne 7 942 9 592 8 770 13 147 10 971 10 950
Revenue proportional GHG intensity ratio tonnes of CO,_/ 100 M HUF 4.4 4.0 3.7 3.5 2.7 2.5
SOCIAL PILLAR

Number of staff* ** person Q49 1125 1226 1 304 1370 1477
Ratio of average female salary to average male salary % 84.7 87.96 93.19 96.59 95.14 93.86

PILLAR OF RESPONSIBLE CORPORATE GOVERNANCE

Sustainability strategy

Publishing a Sustainability report

* Data for 2019-2022 updated based on consumption and revenue data of MRKT Padlé Kft.

** The value of Scope 2 emissions is considered here on a local basis. The Climate and Environment chapter also covers local and market-based

Scope 2 emissions.
*** Based on year-end data.

1 In the 2023 Sustainability Report, the scope of the report was extended to MRKT Padlé Kft. and therefore the values for 2020, 2021 and 2022 were
recalculated. Full data for 2018 and 2019 was not available (fuel consumption data only), so emissions are based on the previously reported composition
of the Market Group. In addition, the data has been slightly revised due to an update of the calculation methodology. This is explained in more detail in the
Climate and Environment Protection chapter.
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Key awards received in 2023

2023 - Andrés Wolf, Deputy
Chief Technical Officer/Technical
Director of Market Epité Zrt. won

the Project Manager of the Year
Award

2023 — Adém Ritter, Principal
Engineer and Deputy Managing
Director of Moratus Szerkezetépitd
Kft., received a Certificate of
Recognition at the Builders’ Day

2023 - Balazs Béthory, Deputy
Chief Development and Innovation
Officer of Market Epité Zrt., won
the BCSDH Change Leader Award

2023 — MOL Campus won the
Best Office Building Development
Award at the Hungarian Real

Estate Development Award
Competition (FIABCI)

2023 — MOL Campus received
Construction Excellence Award

2023 - Bosch Innovation Campus
won Construction Excellence

Award

2023 - Hotel Oktogon
Haggenmacher won the
Construction Excellence Award

2023 - OTP M 12 office building
won the Construction Excellence
Award

2023 - Dr. Tamés Zanathy, legal
counsel at Market Epité Zrt.,
received the Lechner Odén Award
for his work

2023 - Miklés Génczy chosen
as ‘Engineer of the Month’ by
Magyar Epiték 2023 in June

2023 — Hotel Clark was awarded
Best of the Best for the third time

in the ‘TOP 25 Hotels of Europe’
category (?th place)

2023 - Hotel Clark was also
included in the ‘“TOP 25 Luxury
Hotels’ category, where it was

ranked 20th worldwide and 8th in

Europe

2023 - Business Superbrands
award for Market Epité Zrt.

2023 - According to Randstad
Employer Brand Research, Market
Epitd Zrt. is Hungary’s most
attractive employer in the real
estate and construction industry
caftegory

2023 — MVM Dome project

won BigSEE Architecture 2023
international architecture award in
Slovenia

2023 — Andrés Wolf, Deputy
Chief Technical Officer of Market
Epité Zrt., named ‘Construction
Personality of the Year’ by Portfolio

2023 — BEM Center won the
Construction and Investment Journal
(Cl) Investment and Real Estate
Industry Association’s professional
award for the best office
development under construction in
the category over 20,000 m?

2023 - Sandor Scheer, the
founder and CEO of Market Epité
Zrt., was included for the first time
in the list of ‘50 important players
in tourism’

2023 — Market Epité Zrt. was
ranked in the top 100 of the

most valuable privately owned
Hungarian companies, according
to an analysis by Concorde MB
Partners

2023 - Bosch Campus was the
winner of the ‘Office of the Year’
category in the Office of the Year
competition

2023 - BudaPart Corso was the
winner of the ‘Planned Commercial
Project of the Year’ category in the
Office of the Year competition

2023 - BudaPart Homes’ Building
“l’ was the winner of the “Planned
Residential Project of the Year’
category in the Office of the Year
competition

2023 — MG3 HelloParks Magléd
was the winner of the ‘Real

Estate Development of the Year’
category in the Office of the Year
competition

2023 — MOL Campus was the
winner of the Office of the Year
competition in the following
categories: Office of the Year
Community Space of the Year,
Property Development of the Year,

Office Building of the Year

2023 — OTP M 12 office building
was the winner of the ‘Office of the
Year’ and ‘Office Building of the
Year’ categories at the Office of
the Year competition

2023 - the editorial team of 24.hu
has chosen the most beautiful
Hungarian buildings of 2022, two
of which were built by Market: the
Hotel Oktogon Haggenmacher

on Andrdssy 0t and the Egigérd
Kindergarten in District X

2023 — MVM Dome was the
winner of the ‘Sports Facilities’
category at the 20th edition of the
Reference Grand Prix competition
between MAPEI Group

subsidiaries
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The hectic macroeconomic environment of 2023 has also left its mark
on the construction sector. Among other things, inflation brought rapid
changes in the market prices of building materials, which required
vigilance, rapid reaction and forward planning on our part to keep

up. We have also achieved cost-effective operation by improving our
own efficiency through focused planning and engineering, thoughtful
procurement and material use policies, recycling and increasing the
efficiency of our machinery. It is yet to be seen when the sector’s
collapse will end, nor what the spill-over effects of the Hungarian or
German budgets will have on us. In this near-recessionary situation, we
have had to take stock of the business scenarios for the coming three

to five years and set a strategic direction that can keep the group on

a stable course in the face of the economic difficulties. With all that in
mind, | am pleased to say that we have so far successfully overcome the
obstacles and none of the plates we have been spinning has fallen!

| am proud that in 2023, Market’s outstanding work was recognised by
the industry with four Construction Excellence Awards. The awards were
presented at the ceremonial Annual General Meeting of the National
Federation of Hungarian Building Contractors (EVOSZ), along with

the Lechner Odén Awards, considered the most important professional
recognition in the construction industry, and many other important
awards. Among the winning projects were the MOL Campus and OTP
M 12 in the public building/office building category, the Bosch Budapest
Innovation Campus in the industrial and energy facility category and
the Hotel Oktogon Haggenmacher in the historic restoration and
rehabilitation category.

We were the first domestic construction company to make sustainability
a strategic priority. Although we are only at the beginning of our
journey, nothing better illustrates that we are heading in the right
direction than the fact that Market, as a construction company, achieved
6th place overall in the ESG TOP25 ranking published by HVG, placing
in the category-leading top 10 across all three pillars of the ESG. The
list, which assesses the sustainability performance of companies in
Hungary according to an objective criteria framework, was based on
an evaluation of the 100 largest Hungarian companies by revenue.

The analysis highlighted the areas in which we are performing well and
those in which we still need to improve.

Of the three pillars of sustainability, the environmental dimension is

the one in which we have the most work to do since, as a construction
industry, we have a significant negative impact on the natural
environment. To counter that, in 2023 we implemented a number of
actions. Within the framework of the tree planting project, 16,885
hectares of climate-resistant native tree saplings were planted in the
Piliscsaba area by Pilis Parkerdd Zrt. Among our climate-adaptive
rainfall management projects, we have also established a number of rain
gardens, which are an excellent nature-based solution to flash flooding
and during the construction of the Corvinus Campus on Gellért Hill, we
demarcated some areas, preserving the original vegetation, so that at
the end of the project we could transplant so-called ‘native grass’ to the
sites disturbed during construction, helping the species living there to
reproduce more easily.



-
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Our strategic greenhouse gas emissions reduction target was not met on
a time proportionate basis due to the increase in the number of projects
and the expansion of the Group, although we achieved a 15% reduction
in our indirect (Scope 2) emissions compared to the 2019 base year,
including through the purchase of green electricity guarantees of origin.
However, a more complex solution with realistic prices and options is
being sought at company group level to replace guarantees of origin.

In the same period, our direct (Scope 1) emission increased by 25%.
One important step to reduce direct emissions would be to transform our
vehicle fleet and switch to electric vehicles. However, before taking a
decision of such magnitude, we need to consider the potential impact of
the planned conversion on our operations. The level of development of
the national charging network does not currently allow for a full-scale
switchover, as infrastructure gaps not only make it difficult to reach rural
construction sites, but also put our performance at risk.

The social focus of Market’s sustainability strategy is to develop our
people, and attract and retain talent. In 2023, we achieved a significant
increase in training hours per employee, passing the time milestone.

The average of 30 hours of training per person is not only due to the
improvement of our record-keeping systems, but also to a much more
structured and goal-oriented process. We aim to increase that number
further in the coming years and also to involve more and more staff from
partner companies in the training scheme.

Last year, fluctuation rates were higher than expected. That was partly
due to high turnover rates of foreign and low-skilled workers, which is
also a feature of the industry, and partly due to the introduction of a
performance appraisal system to retain talent.

In the spirit of social responsibility, we continued our long-standing
cooperation with the Bétor Tébor Foundation and the Mosoly
Foundation. | would also like to highlight the second year of our popular

ROM Véndor (Ruin Rover) programme, which renovated the ruins of the
church in Kévesd in 2023.

The third dimension of our sustainability strategy, corporate governance,
is increasingly embedded not only in our internal activities and day-to-
day operations, but also in our interactions with suppliers. In addition to
the vast majority of our sourcing value continuing to come from domestic
companies, our Partner Programme 2023 to raise awareness of our
subcontractors and increase efficiency in the sector was also successful
and we held regular events, training and industry vertical development
programmes involving 120 partners.

To prepare for the challenges of the coming years, in 2023 we assessed
industry-specific climate risks and mapped the areas in which we

may need to intervene, whether in our operational processes or in our
property development activities.

In summary, the main objective of our sustainability strategy until the
end of 2025, which is to love to build and to put our buildings and our
company on a stable and sustainable footing, is being delivered on
time, on schedule and on target, keeping in mind our three priorities

of corporate governance, climate protection and talent attraction and

retention.

In our independent third-party certified report, we are again this year
giving all our stakeholders the opportunity to learn about our Group's
operations and our performance in different areas. We also welcome

your questions and constructive comments on sustainability by email at
fenntarthatosag@market.hu.

Thank you for building the future with us!

Budapest, July 2024

Sandor Scheer
Chief Executive Officer
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This document is Market Group’s third sustainability report, covering the calendar year of 2023. As part of
its strategy, the company has set the goal to report on relevant sustainability performance annually, thereby
making the group’s operations even more transparent. Market’s report is prepared in accordance with the
internationally recognized Global Reporting Initiative standards at the ‘In Accordance’ level. The data and
information contained in the report are generally group-wide, except in special cases where the data are
provided indicating the member companies concerned. The sustainability report is characterised by the
following features:

Coverage The Market Group

Reporting period 1 January 2023 to 31 December 2023
Reporting standard In Accordance with the GRI Standards 2021
Reporting period Annual

With a view to the principles of sustainability, this report is published online only.

Companies covered by the report:

Market Epit8 Zrt. MCM Beton Kit.

OKM Epit8ipari és Szolgdltaté Kit. Market Epiiletszerviz Kft.

Moratus Kift, MRKT Padlé Kift.2

Vilati Szerel Zrt. Lean Tech Mérnékiroda Kift.
PREbeton Zrt. Property Market Ingatlanfejleszté Kft.

The companies covered by this report are referred to as Market Group or the Group. The scope of the report
does not include the following member companies: Inerttt Kft., Market Asset Management Zrt.?

2 Previously: Valép Padlé Kift.

3 The core business of Market Asset Management Zrt. is completely different from the core business of the other member companies of the Market Group: asset
management. In May 2023, Inerttt Kft. was dissolved by liquidation.
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Market Group considers as stakeholders those groups that have an influene on the achievement of the
company’s objectives or are interested and involved in it. As a first step in the development of its sustainability
strategy, the Group conducted a comprehensive survey in 2021 to identify the views of its stakeholders and

gather their suggestions on its sustainability activities.

To support the preparation of the 2023 Sustainability Report, Market Group again conducted an in-depth
online survey to solicitate stakeholder views, attitudes and perceptions on the Group’s sustainability strategy,
operations and achievements. Also, in preparation for compliance with CSRD and ESRS standards, the
company paid particular attention in the online questionnaire to understand potential risks, opportunities and

impacts for the Market Group.

The Group's key stakeholders are clients, employees, suppliers and partners, NGOs and members of the next

generation.

The comments and suggestions collected during the stakeholder engagement were incorporated into the
selection process of the material topics and the development of the Group’s double materiality matrix.
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As of 2025, the Market Group will be required to prepare its sustainability report and ESG
disclosures under the current EU regulations and the Hungarian ESG Act (Act CVIII of 2023 on

the rules of corporate social responsibility, taking into account environmental, social and societal
aspects, and amending other related acts, in order to promote sustainable financing and unified
corporate responsibility) in line with the CSRD (Corporate Sustainability Reporting Directive), along
the lines of the European Sustainability Reporting Standards (ESRS).

In order to facilitate full compliance, Market Group started preparing its processes in 2023,
including the preparation of the Group'’s climate risk analysis, which was used to compile the first
double materiality assessment.

In this report, in addition to the high-priority topics in the double materiality matrix, the Group has
also prepared a high, medium and low-priority topic assessment based on the previous materiality
assessment and has identified additional material topics in addition to those identified in the matrix.

Market Group's materiality analysis helps to identify the sustainability issues that are important
and topical for the Group and its stakeholders, and to guide stakeholder interests through business
processes and strategic objectives.

In identifying and prioritising the material topics, Market Group has taken into account the results

of the stakeholder survey and the objectives of the sustainability strategy prepared in 2021 and
launched in 2022.

Environmental

Impact materiality

critical

material

important

moderate

neglectable

® Social @® Economic

Adapting to climate

Corporate culture,
change

@ political engagement
and lobbying

Water and marine resources
High impact
@ Working conditions

Climate change mitigation

The circular economy
Economic, social Energy efficiency
@ ond cultural rights

e Air, soil and noise pollution
of communities

Biodiversity and species enhancement,
ecosystem extent and condition Medium impact

@ Personal safety and social inclusion
of consumers and/or end-users

Equal treatment and equal opportunities,
other work-related rights

Low impact

neglectable moderate important material critical

Financial materiality
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Materiality rating of Market Group’s sustainability
topics 2023

HIGH PRIORITY MEDIUM PRIORITY LOW PRIORITY
€) Waste management €9 Sustainability in the supply chain € Social impacts on communities
€D Sustainable use of raw materials € Supplier relations € Low carbon strategy
€2 Responsible corporate governance € Innovative, sustainable service for Customers € Risk management
€2 Resource savings and resource efficiency € Climate strategy € Risk and crisis management
€9 Sustainable operation € Local purchases € Social inclusion, dialogue
€ Continuous training of staff, awareness raising € Operational eco-efficiency €) Fleet management
€ Health and safety at work € Corporate compliance €2 Involving staff in the area of social engagement
€ Customer satisfaction €2 Innovation for sustainability € Human capital development
€ Building materials €9 Stakeholder engagement
€ Innovation Management €9 Gender equality
€) Cooperation on environmental and social issues €) Sustainable financing
O Environmental policy and management systems 0 Energy mix
€9 Sustainable coordination €) Transport and distribution
€) Attracting and retaining talent € Raw material procurement

€ Information for customers

€2 Human rights



Sustainability strategy -
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We love to build...

and just like in the case of our buildings, we want our company to stand on a stable, sustainable footing

That is why we have set ourselves the objective of creating that solid foundation by 2025. | /

‘The Market Group implements its long-term strategy in a conscious and responsible manner. Sustainability is

an integral part of that effort in which we want to become a role model for the domestic construction industry.

Through responsible and controlled resource management and enhanced group level resistance our well-

defined goals can be achieved.” — Baldzs Bathory, Deputy CEO responsible for innovation at Market Epité Zrt. |I

Market’s vision is to render the position of the largest domestic building construction group sustainable. To i i '
reach that goal, it has identified the necessary priorities and focus points that will help the Group to achieve its | ) | ” ‘
objectives. |I

Sustainability is an important element of the Group's business strategy, which it extends to all the group
operations. The preparation of Market's first ESG survey helped to frame that. The survey revealed areas of
operation where the company is already actively working to promote sustainability, but also identified segments
where its performance is still below the high standards it has set for itself.

Corporate sustainability is a complex strategic and operational process affecting the entire company, but step
by step, with persistent work, Market can create value in the long run not only for the group, but also for its
customers and society as a whole.

Market Group’s management has approved the focus areas of the company'’s first sustainability strategy
during 2021, and aims to ensure that sustainability principles are applied in decision-making and day-to-day
operations. Some of the identified focus areas cover activities that have already received priority attention. The
sustainability strategy has been broken down into 34 action plans by the specialised department within the
company, and review progress on a quarterly basis.




-
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The areas identified along the three pillars
of sustainability are

ENVIRONMENTAL DIMENSION SOCIAL DIMENSION

€9 Reducing direct (Scope 1) and indirect (Scope 2) emissions €9 Health and safety at work

€D Assessment of other indirect emissions (Scope 3) €9 Attracting and retaining talent
€9 Managing risks related to wiaer €9 Diversity and equal opportunity

€2 Improving resource efficiency

€ Sustainable use of raw materials
€D Use of alternative building materials
€) Operational eco-efficiency

€D Protection of biodiversity

ECONOMIC DIMENSION

€9 Responsible corporate governance, sustainable coordination

& Development of customer relationships, awareness raising

€ Sustainable supply chain management

€ Sustainability report

€9 Integrating the UN Sustainable Development Goals into operations

€ Stakeholder relations, sustainability communication
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REDUCING DIRECT AND INDIRECT EMISSIONS

Compared to 2019, the Market Group will reduce its direct (Scope 1) and indirect (Scope 2) GHG emissions
by 30% by 2025, and will phase out the majority of its petrol and diesel passenger cars from its fleet. It will also
reduce emissions from its electricity use by at least 32% over the strategy period.

REDUCING OTHER INDIRECT EMISSIONS

The Group will make its GHG inventory complete by 2025 and also determine its other indirect (Scope 3)
emissions. It undertakes to reduce the energy consumption of new buildings constructed within the framework
of own investment to be below 80 kWh/m?/year.

From 2025, the Group will include a zero-energy option in the offer submitted to the client for all new large
projects. It will provide its investors with professional advice as part of its raising awareness of sustainability.

MANAGING RISKS RELATED TO WATER

The Market Group will reduce the amount of water it uses each year by 10% by 2025, and will offer its
customers water-saving solutions for new investments to improve the water efficiency of their buildings and their
environment (e.g. rainwater harvesting, greywater use).

IMPROVING RESOURCE EFFICIENCY

We develop internal policies to make more efficient use of resources and review and improve the Group’s data
collection processes as well.

SUSTAINABLE USE OF RAW MATERIALS

By 2025, the Group will review the production process for prefabricated elements used in construction and
make it more sustainable.

USE OF ALTERNATIVE BUILDING MATERIALS

The Market Group is preparing for the global shortage of raw materials, as a first step to review its use of
building materials by 2025 and to introduce alternative, sustainable solutions where possible.

OPERATIONAL ECO-EFFICIENCY

By 2025, the Group will reduce the amount of waste generated by its operations by 10% and recycle 50%
of the waste from demolition work at other locations. It will integrate a zero waste approach into its corporate
culture, both in its office operations and in its projects, and will further develop its hazardous waste inventory
system.

PROTECTING BIODIVERSITY

By 2025, the Market Group will develop a corporate policy that represents a clear commitment to the
environment. It will maintain and, where possible, improve its current processes to protect biodiversity and the
natural environment. It will plant twice the amount of trees requested by the client and increase the amount of
green areas in project locations.



HEALTH AND SAFETY AT WORK

Occupational health and safety is an industry-specific issue for the Market Group and is an important element
of its sustainability strategy. Many of its employees work in dangerous conditions and the company aims to
minimise the number of work-related accidents, with a target of maximising lost working time due to work-
related accidents at 700 days/year at Group level by 2025.

ATTRACTING AND RETAINING TALENT

The Market Group is adding new training sessions on sustainability to its training programmes. The aim is to
reach 32 hours of training per person on group level by 2025. It will provide a mentoring programme and
scholarship opportunities for young talent in higher education and in their early careers.

DIVERSITY AND EQUAL OPPORTUNITY

The Group has set a target to increase the proportion of female executives by 2025, doubling the proportion
of female executives at Market Epité Zrt. compared to the base year (2020). It will launch internal sensitisation
programmes to make the company climate more inclusive. The Market Group is committed to reducing the
gender pay gap at Group level to below 15% and to renewing its internal Code of Ethics to support Diversity
and equal opportunity.
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Economic objectives

RESPONSIBLE CORPORATE GOVERNANCE, SUSTAINABILITY COORDINATION

In parallel with the strategy, the Market Group has decided to take sustainability decisions to a new level. It
has integrated sustainability into the innovation area and has started to create an operational model based
on sustainability coordination. The innovation function will be responsible for validating the objectives of the
sustainability strategy and for monitoring them throughout the life of the strategy.

CUSTOMER RELATIONSHIP DEVELOPMENT, AWARENESS RAISING

The Market Group has recognised that the only way to improve its focus on sustainable material use and
resource efficiency is to involve its customers in the process. It offers a ‘green menu’ of sustainable architectural

solutions and their complex implementation to investors.
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SUSTAINABLE SUPPLY CHAIN MANAGEMENT

To make its procurement also more sustainable, Market Group aims to integrate the consideration of the
sustainability principles more deeply into its supply chain management processes. It will also extend its Group-
wide policies to suppliers and partners. It is developing tender transparency processes to be able to assess its
suppliers against sustainability criteria from 2025.

SUSTAINABILITY REPORTING

As part of its efforts to increase transparency in corporate operations, the Market Group will then report its
sustainability performance annually in the form of a sustainability report, which will be prepared in accordance
with the guidelines of the internationally accepted GRI standard framework. It aims to publish a third-party
certified sustainability report in 2025.

STAKEHOLDER RELATIONS, SUSTAINABILITY COMMUNICATION

In 2021, the Group conducted a stakeholder survey as one of the inputs for the development of its sustainability
strategy. The resulting feedback and expectations were used to shape and prioritise its strategic objectives. The
survey will be repeated every two years. In parallel, At the same time, the Group will continuously improve its
sustainability communication to keep its stakeholders up to date with the Group’s sustainability activities and to
keep the Group up to date with their expectations.
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KEY SUSTAINABILITY BASE YEAR 2021 2022 2023 SUB-TARGETS FOR TIME PROPORTION- SUMMARY
OBJECTIVES DATA 2025 ATE FULFILMENT
Reduce direct (Scope 1) and Q592 13 147 10 971 10 950 Reduce Scope 1-2 Compared to 2022, absolute emissions (Scope 1, 2) in 2023
indirect (Scope 2) emissions by emissions by 30% decreased slightly (-2%), while emissions remained at a
30% compared to 20197, higher level (+14%) compared to the base year.
which corresponds to
(tCO,,) 6 714 tonnes of CO,_ The revenue proportional intensity ratio also shows a slight

*In the 2023 Sustainability Report, the scope of the report was extended to include MRKT Padlé Kft. and the data was recalculated.

> In setting the sustainability strategy, the GHG emissions targets were justified by the choice of 2019 as the base year because the 2020 figures
did not reflect a normal operating year due to the pandemic.

The strategic target was met on prorated time basis.

No progress has been made towards the strategic target.

decrease compared to 2022 (-7%) and a decrease of 36%
compared to the base year.

The growth is driven by an increase in Scope 1 (direct)
emissions, which can be linked to the group’s fleet
composition and consumption linked to the increase in
furnover.

The strategic target was not met on a time proportionate basis, though progress was
made towards the target.

The strategic target was not met on a time proportionate basis and there was a
shortfall compared to the base year.
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KEY SUSTAINABILITY BASE YEAR 2021 2022 2023 SUB-TARGETS FOR TIME PROPORTION- SUMMARY
OBJECTIVES DATA 2025 ATE FULFILMENT
Reduce direct (Scope 1) and Electric Electric Electric Electric Phase out petrol and Compared to the base year, the total fleet size has
indirect (Scope 2) emissions by vehicles: 1 vehicles: 1 vehicles: 3 vehicles: 4 diesel cars from the fleet increased several times. As a result, although there has been
30% at group level by 2025. a significant increase in the number of hybrid vehicles, the
Internal Petrol and Petrol and Petrol and number of vehicles with internal combustion engines has
_ combustion diesel vehicles: diesel vehicles: diesel vehicles: also increased.
vehicles: 289 579 682 624
Fleet reshuffle In 2022, the renewal schedule for the Group’s fleet has
Hybrid Hybrid Hybrid Hybrid been changed to 5 years instead of 4 years, taking into
vehicles: 1 vehicles: 65 vehicles: 74 vehicles: 124 account sustainability considerations.
In 2023, the company reviewed the target (justification:
change of timing, economic environment, infrastructure
provision), but it was decided that the Group would not
change the original target.
The Group is also gradually replacing its fleet of internal
combustion engine vehicles with vehicles of higher
environmental performance.
Reduce direct (Scope 1) and 1 927.4 2 864.5 1811.5 1 456.6 Reduce emissions from Electricity consumption decreased by 5% and related GHG

indirect (Scope 2) emissions by
30%

Energy efficiency

electricity use by at least
32%.

emissions by 24% compared to the base year, thanks to
Market Group’s use of 1,610 MWh of renewable energy in
2023 (of which on-site generation: 222 MWh, GoO:
1,388 MWh).
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KEY SUSTAINABILITY BASE YEAR
OBJECTIVES DATA

2021

2022

2023

SUB-TARGETS FOR
2025

TIME PROPORTION- SUMMARY

ATE FULFILMENT

Other indirect emissions (Scope -
3) - Assessment of the Group's
Scope 3 emissions

Make the GHG
inventory complete and
identity other indirect
(Scope 3) emissions.

In 2023, the Group started to build a group-wide data
collection process for Scope 3 calculations with an

external partner.

For the products manufactured by PREbeton Zrt., the
carbon footprint (for the process from raw material
procurement to finished product production) was

determined in 2022-2023.

Other indirect emissions (Scope -
3) assessment - involving
customers in emission reductions

from 2025

Reducing the energy
consumption of new
buildings under own
investment to be below

80 kWh/m2 /year

Offering customers a
zero-energy option.

Work has started on assessing the options and developing
the associated data reporting process.
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KEY SUSTAINABILITY
OBJECTIVES

BASE YEAR
DATA

2021

2022

2023

SUB-TARGETS FOR
2025

TIME PROPORTION- SUMMARY
ATE FULFILMENT

Managing water-related risks

To offer customers
water saving solutions
to improve the water
efficiency of buildings
and their environment.

We offer customers options to increase water efficiency
(greywater recycling, rainwater harvesting) on projects.

Managing water-related risks

reducing communal water use
(m?)

83 790.65

29 385.84

65 60717

26 429.28

Reduce the amount of
water used by 10%.

Market Group’s water use varies greatly from year to year,
as the amount of water used depends largely on the number
and type of projects in progress.

Compared to the base year, water consumption is down by
almost 70%.

Improving resource efficiency

Develop internal policies
to improve resource
efficiency and review
and improve data
collection processes.

During the reporting period, data collection processes were
being built up and optimised.

In 2022, a Materials Storage action group was set up. In
2023, the group started its work with the aim of optimising
the storage of materials on projects by improving the data
collection process, while contributing to minimising the waste

of raw materials.
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KEY SUSTAINABILITY BASE YEAR 2021 2022 2023 SUB-TARGETS FOR TIME PROPORTION- SUMMARY

OBJECTIVES DATA 2025 ATE FULFILMENT

Sustainable use of raw materials : : : : Review and make Preparations for the carbon footprint calculation of
more sustainable the prefabricated elements were underway in 2022. In
manufacturing process of 2023, the carbon footprint calculation was done for the
prefabricated elements insulating material, without insulating material and for the
used in construction general product category.
works.

Use of alternative building - - - - Review the use of The review started in 2023.

materials building materials and,
where possible, introduce
alternative, sustainable
solutions.

Operational eco-efficiency - 310 290 233 403 255 444 189 193 Reduce waste by 10%. Compared to the base year, total waste decreased by 39%.

reducing total waste (tonnes)

Operational eco-efficiency - zero
waste approach

Integrating a zero waste
approach into corporate

culture.

The zero waste approach is present at company events, but
concrete strategic steps are still being developed. The zero
waste approach continues to be present at company events,
with a focus on the elimination of single-use plastics in 2023
and a review of internal processes, including the composting
facility installed in spring 2024.
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KEY SUSTAINABILITY BASE YEAR 2021 2022 2023 SUB-TARGETS FOR TIME PROPORTION- SUMMARY
OBJECTIVES DATA 2025 ATE FULFILMENT
Operational eco-efficiency - : n. a. n. a. n. a. 50% of waste from The Market Group does not yet have a data collection

increase recycling rate (%)

demolition work to be
recycled at other sites.

system for that purpose.

Operational eco-efficiency -
hazardous waste

Improve the registration
of hazardous waste.

A review of processes has started, and the development of
hazardous waste inventory has begun.

Protecting biodiversity - planting
trees, preserving good practices

Maintaining and
improving current
processes for the
protection of biodiversity
and the natural
environment. Tree
planting.

Among the alternatives of the tree planting project, forestry

tree planting (16 885 saplings or trees) was implemented in
2023 near Piliscsaba.

Protecting biodiversity -
developing environmental policy

Developing an
environmental policy
and position.

There has been no progress towards the goal.
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KEY SUSTAINABILITY BASE YEAR 2021 2022 2023 SUB-TARGETS FOR TIME PROPORTION- SUMMARY
OBJECTIVES DATA 2025 ATE FULFILMENT
Occupational health and safety - ~1000 days 536 513 367 Keeping the number of The strategic objective remains on track.
number of working days lost due work-related accidents to
to accidents at work (days/year) a minimum, maximising
the loss of working time
due to work-related
accidents at 700 days/
year.
Attract and retain talent - number : 4.5 7 30.22 The training time per The number of training hours per person has increased
of training hours person should reach 32 significantly at group level compared to 2022. With 30
hours at group level. hours per person, the 2025 target was reached ahead of
schedule.
Attract and retain talent - - - - - Organising scholarship Cooperation with higher education institutions: the Moholy-
programmes, study Nagy University of Art and Design, Budapest University of
talent management programmes, competitions, mentoring Technology and Economics.
collaboration programmes for talented
young people in the Cooperation with a secondary educational institution: the
industry. BKSZC Schulek Frigyes Bilingual Construction Technical

School.
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KEY SUSTAINABILITY BASE YEAR 2021 2022 2023 SUB-TARGETS FOR TIME PROPORTION- SUMMARY

OBJECTIVES DATA 2025 ATE FULFILMENT

Diversity and equal opportunity - Market Epité Market Epité Market Epité 9.76% for Increasing the proportion In the case of Market Epité Zrt., the proportion of female

proportion of female leaders Zrt: 10% (under Zrt.: 11.36% Zrt. 10.86% Market Epité of female managers, managers was 9.76%; and at group level 5.75% in 2023.°
validation) Zrt. managers in Market

At group level:

At group level:

Epité Zrt. doubling the

The strategic objective is not being met on a time

At group level: 8% 6% At group level: oroportion of female proportionate basis.
1.4% 2.75% managers compared to
2020.
Diversity and equal opportunity - 21% 3.4% 4.9% 6.1% Reducing the gender pay The Market Group makes it a priority to ensure that there is

pay gap

gap at group level to
15%.

no discrimination between male and female employees.

Although there has been a slight increase in the pay gap
in recent years, the Group has significantly exceeded its
original target in each year under review.

Diversity and equal opportunity - -
human rights

® Members of the governance bodies and the top managers are included in the calculation.

Renewing the code
of ethics to promote
diversity and equal
opportunity.

In 2022, we published a new Code of Ethics, in which the
Market Group reaffirmed its commitment to human rights and
its condemnation of all forms of discrimination.
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KEY SUSTAINABILITY
OBJECTIVES

BASE YEAR
DATA

2021

2022

2023

SUB-TARGETS FOR
2025

TIME PROPORTION- SUMMARY

ATE FULFILMENT

Responsible corporate
governance, sustainable

coordination

Establish sustainability
expertise and
coordination, validate
the objectives of the
sustainability strategy
and monitor it throughout
its lifetime.

In 2022, a specialised sustainability unit was set

up: a full-time sustainability expert and a colleague
responsible for site sustainability and green certification
were recruited during the year. The validation and
monitoring of strategic objectives was carried out by the
Sustainability Task Force on an ongoing basis.

Customer relationship
development, awareness raising

Engage clients by
offering a ‘green
menu’ of sustainable
architectural solutions
and their complex
implementation.

Systematic measurement

of customer satisfaction.

The Group will continue the practice it has already started.
A ‘green menu’ will be developed in the second half of the
strategic period.
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KEY SUSTAINABILITY
OBJECTIVES

BASE YEAR
DATA

2021

2022

2023

SUB-TARGETS FOR
2025

TIME PROPORTION- SUMMARY

ATE FULFILMENT

Sustainable supply chain
management

Extend group-wide
policies to suppliers and
partners. Develop tender
transparency processes
based on sustainability

criteriq.

In 2023, the Partner Programme continued, with the
Group developing closer cooperation with its largest
suppliers and the preparation of ESG criteria for supplier
contracts started.

Sustainability report

Publish a third-party
certified GRI-compliant
report annually.

In 2023, the Market Group completed its second GRI
Sustainability Report, which has already been audited by
a third party. Not only has the Group’s own internal target
been met, but compliance with regulatory obligations
(CSRD) has also been achieved years ahead of schedule.

Integrating the UN Sustainable
Development Goals into action

Explore ways to
contribute to the UN
Sustainable Development
Goals (SDGs) and
develop actions to match
the sub-goals.

The Market Group contributed to a number of sub-targets in
2023, which are presented in a separate chapter.
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KEY SUSTAINABILITY BASE YEAR 2021 2022 2023 SUB-TARGETS FOR TIME PROPORTION- SUMMARY

OBJECTIVES DATA 2025 ATE FULFILMENT

Stakeholder relations, - - - - Improving sustainability Through the Partner Program, Market Group informs its
sustainability communication communication. subcontractors about sustainability news and activities.

In addition, it provides continuous information on its
social media platforms to all stakeholders on major news
and events affecting the Group’s operations.

- - - - Stakeholder survey every The stakeholder survey was also carried out in the second
two years. half of 2023, after 2021. The results are presented in detail in
this report.
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1 NO
POVERTY

Focus on the UN sustainable
development goals

Ll

SDG 1: NO POVERTY

e Fundraising for the “Tizcsiholé Egyesilet (FireStriker Association): the Market Group’s employees joined
forces to collect school and sports equipment and other important school supplies as part of the school
equipment collection campaign, and with the help of the Association, they distributed them to needy families

The Market GI'OUp is committed to supporting the UN Sustainable and children in Szabolcs-Szatmér-Bereg county. Market Group volunteers also bought targeted Christmas

D | et e " Rl e T gifts for young children living in extreme poverty in Szabolcs, which were handed over to the Tizcsiholé
eveiopmen odis. In aeveloping IIs sustainablity siraregy, ne arke

GFOUp has defined its gOCIlS to contribute to the achievement of the SDGs e The Group donated HUF 10 million to the Hungarian Interchurch Aid’s ‘Help without Borders’ fundraising

that are relevant to its operations. As a responsible corporate citizen, it campaign (SDG target 1.2).

Association in a carefully wrapped and personalised package (SDG target 1.2).

considers that particularly important in an era in which humanity is facing
a number of crises that fundamentally threaten the living conditions of

B

SDG 3: HEALTH AND WELL-BEING

future generations.

As last year, the Market Group has reviewed the contribution of its
activities to the SDGs in the preparation of the 2023 Sustainability Report. e Collaboration with the Doctor Rose private clinic, where all Market Group employees have access fo free
The range of activities that contribute to the goals has been significantly
expanded compared to last year’s report. That is mainly because, while
last year only a few activities were highlighted, this year the Group has
included all relevant activities along the sub-goal in the report, giving its
stakeholders a much more comprehensive picture of the contribution.

health-care services at the clinic (SDG target 3.8).
 Provision of free specialist psychological care (SDG target 3.8).”
e On-site screening of workers (SDG target 3.8).

e Installation of an industrial alcohol probe in a project (pilot project) (SDG target 3.8)

7 SDG 3.8: Ensure universal access to health care, including protection from financial risks, access to quality essential health services, and access to safe,
effective, affordable essential medicines and vaccines of appropriate quality.
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QUALITY
EDUCATION

|

SDG 4: QUALITY EDUCATION

» Cooperation with higher education institutions: the Moholy-Nagy University of Art and Design, Budapest
University of Technology (SDG target 4.3).2

e Cooperation with a secondary education institution: the BKSZC Schulek Frigyes Bilingual Construction
Technical School (SDG target 4.3).

e Tuddsépité Team (Knowledge-Building Team) Sectoral Training Centre - unique in the construction industry,
involving 2 other companies (SDG target 4.3).

» Supporting apprenticeships for young people in rural areas (SDG target 4.3).

5 GENDER
EQUALITY

g

SDG 5: GENDER EQUALITY

* Providing equal opportunity for applicants for a job: for new applicants, the Group selects employees solely
on the basis of their professional qualities (SDG target 5.1).°

8 SDG 4.3: Ensure equal access for all women and men to affordable and quality technical, vocational and higher education, including university education,

by 2030.

? SDG 5.1: End all forms of discrimination against women and girls everywhere.

SDG 7: AFFORDABLE AND CLEAN ENERGY

* Procurement of green energy (SDG target 7.2).!°

e On-site renewable energy production in 2023 222 MWh (SDG target 7.2).
e The amount of GoO purchased in 2023 is 1388 MWh.
 Preparation for the extension of the PREbeton solar PV system (SDG target 7.2).

e PREbeton battery storage system (SDG target 7.2).

ry

SDG 9: INDUSTRY, INNOVATION AND INFRASTRUCTURE

e DIGMA (Digital Market) development (SDG target 9.c).

* Implementation and further development of a group-wide HR Management System (HRMS) (SDG target 9.c).
e Expanding the Bl organisation (SDG target 9.c).

e Lean in construction - designing and implementing an organisation (SDG target 9.c).

e BIM For Share initiative (SDG target 9.c).

 Digital signature initiative (SDG target 9.c).

 Launching the digitalisation of labour protection (SDG target 9.c).

19 SDG 7.2: Significantly increase the share of renewable energy in the global energy mix by 2030.
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SDG 11: SUSTAINABLE CITIES AND COMMUNITIES

e The Group builds LEED-, BREEAM-certified buildings (SDG target 11.6)."
* Preference for PEFC, FSC certified materials for the vast majority of purchases (SDG target 11.6).
e Cooperation with Jarékel&.hu: the Group provided HUF 10 million to the association (SD target 11.2).”

e ROM Vdandor (Ruin Rover) programme: a programme to improve the condition of national historic sites in
poor condition (SDG target 11.4).”

SDG 12: RESPONSIBLE CONSUMPTION AND PRODUCTION

 Sustainability Morning Lecture Series (SDG target 12.6)."

e Improving waste management: preparing an action group, zero waste effort (events and office buildings)

(SDG target 12.5).
 Structure of the asset optimisation system at OKM (SDG target 12.6).
* Prepare a group-wide waste strategy and action plan (SDG target 12.5).

" SDG 11.6: By 2030, reduce the negative environmental impacts of cities per capita, with a particular focus on air quality and the management of waste
from households and other sources.

2. SDG 11.2: Ensure access for all to safe, affordable, accessible and sustainable transport systems by 2030, improve road safety, in particular by
improving public transport, with special attention to the needs of vulnerable people, women, children, people with disabilities and older people.

¥ SDG 11.4: Strengthen efforts to protect and conserve the world’s cultural and natural heritage.

4 SDG 12.6: Encourage companies, especially large and transnational corporations, to adopt sustainable practices and include sustainability information
in their reporting.

1 CLIMATE
ACTION

<

SDG 13: CLIMATE ACTION

* The reduction of direct and indirect greenhouse gas emissions is a key objective of the ‘Now or Never’
sustainability strategy, which indirectly contributes to climate protection and climate adaptation through
a number of other objectives (e.g. forest planting) (SDG target 13.1).1°

SDG 15: LIFE ON LAND

e Implement a tree planting <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>